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F o u n d e d  i n  2 0 0 9 ,  C a s k s t r e n g t h  C r e a t i v e  i s  a n  i n n o v a t i o n  
a g e n c y  s p e c i a l i s i n g  i n  b u i l d i n g  b r a n d  D N A ,  c r e a t i n g  

b e s p o k e  c o n c e p t s  w i t h  o r i g i n a l  s t o r y  t e l l i n g  a n d  u n i q u e  
n a m i n g ,  r o o t e d  i n  m o r e  t h a n  t h r e e  d e c a d e s  o f  c o m b i n e d  

d r i n k s  i n d u s t r y  k n o w l e d g e  a n d  e x p e r t i s e . 


CASKSTRENGTH CREATIVE



NEIL RIDLEY                           JOEL HARRISON

Caskstrength Creative draws on a rare combination of creativity and industry knowledge 
from founders Joel Harrison and Neil Ridley, award-winning drinks writers and global 

spirits experts who boast a robust track record of both successful new-to-world creative 
brand development, and the evolution of exiting brands within an ever-changing global 

market.


Caskstrength Creative: An Ideas Distillery

Keepers of the Quaich // Gin Guild Rectifiers // Compagnie des Mousquetaires d’Armagnac // Worshipful Company of 



SELECTED WORK



NEW PRODUCT DEVELOPMENT 

CLIENT:  IR ISH DISTILLERS  

SKILLS:  NEW PRODUCT DEVELOPMENT /  NAMING /  STRATEGY /  PRODUCT 
AND CATEGORY INSIGHT /  STORY GENERATION 

DESIGN AGENCY:  M+E,  STOCKHOLM 

METHOD + MADNESS
 

( INNOVATION)



BRIEF

In partnership with Irish Disti l lers the 
brief was to develop a new-to-world, 
highly innovative Irish whiskey brand 
which looked at the category from a 
totally different side. Development of 
the brand creative, name and concept.  

PROCESS

Development of the brand, and 
communication away from the 
traditional Irish whiskey feel, into a 
more contemporary and sleek finish. 
Counsel on total brand direction, from 
white space innovation through to 
finished product.  

RESULT

“Dynamic and fresh insights mixed 
with a genuine appreciation for the 
tradition and skil l  of spirits making 
sets Caskstrength Creative apart from 
the crowd.” 
Brendan Buckley - Global Innovation & Whiskey 
Portfolio Director  Ir ish Disti l lers 



BRAND REPOSITIONING 

CLIENT:  KYRÖ DISTILLERY 
(REBRAND) 

SKILLS:  NAMING /  STRATEGY /  PRODUCT AND CATEGORY INSIGHT /  STORY 
GENERATION 

DESIGN AGENCY:  WERKLIG,  HELSINKI   

KYRÖ DISTILLERY 



BRIEF

Kyrö Disti l lers, based in Finland had 
two award-winning gin expressions: 
Napue and Koskue. Despite growing 
domestic success, a fresh approach 
was required for the core range as well 
as a development of their overall 
brand tone-of-voice, brand compass 
and a refinement of the creative 
direction. 

PROCESS

Working with the Kyrö team in Helsinki 
through a number of local workshops, 
we refined the brand’s target 
consumer, developed their on-trade 
messaging strategy, web copy and 
branding, and re-worked the brand 
compass. Part of this involved re-
naming the core expressions and 
working on the brand architecture and 
toolkit. 

RESULT

Two key gin brands successfully 
relaunched internationally with refined 
naming, packaging and a new, more 
targeted direction for the brand as a 
whole.  



NEW PRODUCT DEVELOPMENT 

CLIENT:  BEAM SUNTORY  
INNOVATION (LAUNCHED 2023)  

SKILLS:  NEW PRODUCT DEVELOPMENT /  NAMING /  STRATEGY /  PRODUCT 
AND CATEGORY INSIGHT /  STORY GENERATION /L IQUID DEVELOPMENT 

DESIGN AGENCY:  HERE DESIGN,  LONDON

ARDRAY 



BRIEF

To create and develop a new-to-world 
blended Scotch whisky for the super 
premium sector, which challenges 
category perspectives and pushes 
cultural boundaries in whisky making.  

PROCESS

Working with the senior Beam Suntory 
Innovation team in both Japan and the 
UK, Caskstrength Creative, using 
expert category insight, we conceived 
a series of creative territories, which 
bought together both Japanese craft 
and Scottish whisky-making heritage. 
From this, we developed a brand 
narrative, compass, name and story.          

RESULT

Ardray was successfully launched in 
key markets in 2023, including the UK, 
US and China.  



NEW PRODUCT DEVELOPMENT 

CLIENT:  SOCIO/UNIVERSAL MUSIC  

(LAUNCHED 2024)  

SKILLS:  NEW PRODUCT DEVELOPMENT /  NAMING /  STRATEGY /  PRODUCT 
AND CATEGORY INSIGHT /  STORY GENERATION /L IQUID DEVELOPMENT 

DESIGN AGENCY:  THE CABINET,  LONDON

CROSSFIRE HURRICANE RUM



BRIEF

To create and develop a new-to-world 
spirit brand for global music icons, 
The Roll ing Stones, in partnership with 
the band and management, Socio 
Ventures and Universal Music.  

PROCESS

Caskstrength Creative were tasked 
with exploring category insight, 
landing on golden rum as the spirit 
direction. We then created a product 
story, creative concept, name and 
tone-of-voice, commissioning a design 
company to develop visual concepts, 
f inally developing the flavour profi le 
and sourcing a l iquid supply partner.         

RESULT

As of January 2024, the new rum 
brand has received its very first soft 
launch in several states in the US, with 
a widespread global launch planned 
for later in 2024, as the band embarks 
on its latest world tour.    



COMMUNICATION STRATEGY + 
NAMING + COPYWRITING

CLIENT:  STARWARD WHISKY 

SKILLS:  COPYWRITING /  COMMUNICATION /  BRANDING 

DESIGN AGENCY:  STRANGER & STRANGER,  NEW YORK

STARWARD



BRIEF

1. Craft a creative narrative which 
reflects the extreme maturation of 
Starward whisky throughout 
Melbourne’s seasons.  

2. To develop a series of new-to-world, 
no age statement products for the 
Australian whisky producer, 
Starward. 

CONCEPT

1. Looking at the way the whisky 
matures, CSC crafted a strap l ine and 
copy for the brand to clearly 
communicate its vision.  

2. CSC developed a series of names 
that were in l ine with the existing range 
of Starward products, each with its own 
story l inking the name to the product.  

RESULT

1. The phrase ‘Elementally Matured’ is 
now the brand’s strapline, and 
appears on all labels and 
associated assets. 

2. Two new-to-world products: ‘Two-
Fold’ and ‘Nova’, now both part of 
the brand’s core range. 



NEW PRODUCT DEVELOPMENT 

CLIENT:  BEAM SUNTORY  
( INNOVATION)  

SKILLS:  NEW PRODUCT DEVELOPMENT /  NAMING /  STRATEGY /  PRODUCT 
AND CATEGORY INSIGHT /  STORY GENERATION 

DESIGN AGENCY:  THE CABINET,  LONDON

OAKSMITH 



BRIEF

Using research commissioned by 
Beam Suntory India and carried out by 
The Boston Consulting Group, build a 
new-to-world IMFL brand, bringing 
together whiskies from Japan, 
Scotland, Kentucky and India to meet 
the needs of the consumer identif ied. 

PROCESS

We developed a brand compass, from 
which we identif ied four main territories 
to explore, before developing those 
emotional areas and building a 
narrative, tone-of-voice and brand story, 
along with a variety of names. In the 
latter stages, four options were tested in 
the market, with Oaksmith the eventual 
choice. Two SKUs have been developed. 

RESULT

“Caskstrength Creative were key to turbo-
charging development of an innovative brand. 
Working in an integrated and highly collaborative 
way, they helped us build a highly engaging 
story.” 

Richard Bates - Insights & Innovation Director – 
International, Beam Suntory 

In 2023, Oaksmith became a mill ion 
case-sell ing brand domestically and has 
successfully spawned several l ine 
extensions.   



RE-BRANDING + BRAND POSITIONING + 
NPD 

GATTERTOP DRINKS CO.
CLIENT: GATTERTOP

CREATIVE IDENTITY, NAMING CONCEPTS, LIQUID 
DEVELOPMENT

SKILLS: WORKSHOP HOST / STRATEGIC PLANNING / COPYWRITING 
CONCEPT DEVELOPMENT



BRIEF CONCEPT RESULT

To develop a rebranded company, 
including new name, brand strategy, 
creative compass, t ighten up tone-of-
voice and copy, moving company away 
from the existing, dated brand feel.   

After conducting several brand 
workshops with owners and design 
company, CSC developed concept of 
rooting brand in authenticity, to bring 
‘sense of place’ to the centre, plus 
several naming routes.  

New-to-world product developed 
(Botanic No.7) and brand world re-
crafted on pack and across marketing 
materials (including website), with 
clear marketing direction and strategy 
for expansion and market growth.    



OTHER WORK



REPORTS

We have produced a number of detailed 
insight reports for global companies, 
looking at key trends within drinks, 
focusing on specific categories. These 
include confidential internal insight 
projects for brand teams, as well as 
looking at consumer drinking habits and 
on- and off-trade consumption. Recent 
clients include Diageo, Pernod Ricard, 
Proximo, and Wm Grant and Sons. 

CREATIVE 
ACTIVATION

ADVOCACY 

We have developed a number of 
creative activations for drinks brands 
to bring their story and tone of voice to 
l i fe. Our work includes a global 
consumer activation for Aberlour 
single malt Scotch whisky which was 
activated in N America, Europe and 
Asia. 

Using our network within the drinks 
industry we advise brands on their 
advocacy programmes. We help 
brands to develop key strategies to 
engage both on- and off-trade 
accounts, influencers and key people 
within the world of drinks. 



PAST CLIENTS INCLUDE
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GET IN TOUCH


